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OOH DRIVES BRAND LOYALTY FOR CPG BRAND
PRODUCT PURCHASE

OOH campaign attracted new customers, 
garnered market share from competitors, 

and quickly increased sales.

Source: IRI, September 2020

OBJECTIVE 
Promote new packaging and 
boost sales for an established 
CPG brand. 

SOLUTION 
Reach target audience through 
prominent digital roadside 
displays throughout the summer.
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