
OOH DRIVES PURCHASE INTENT & SALES FOR CPG BRAND
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OBJECTIVE 
Increase purchase intent and boost sales 
for an existing product from an 
established CPG brand.  

SOLUTION 
Leverage a mix of printed and digital 
displays to drive sustained brand 
awareness and layer in proximity 
targeting to reach convenience and 
grocery store shoppers.

The OOH campaign significantly increased purchase intent, 
attracted new customers, and propelled consumer purchasing.  

Source: Brand Lift – Kantar | Product Purchase - IRI | 1/11/2021 – 3/21/2021; Lift confidence level: 95%
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