
1

OOH DRIVES RAPID ONLINE CONVERSION FOR CREDIT UNION
ONLINE ENGAGEMENT

The variety of OOH units and market coverage led the exposed

audience to take immediate action and visit the advertised website.

Source: Kocahva, January 2021 |  Lift confidence level: 95%

OBJECTIVE

Promote new branding for a credit 
union and drive traffic to the 
company website.


SOLUTION

Leverage inventory in high-traffic, 
urban locations and dominate 
market with multiple OOH units to 
increase campaign exposure.
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