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Consumers Look to OOH Ads  
to Help with Grocery Inflation

A growing number of consumers are 
paying more attention to OOH ads  
for grocery sales or promotions
% Paying More Attention Now Than  
Three or Six Months Ago

Over half of consumers viewing 
OOH grocery ads found the ads 
helped save money. 
Among those who are currently paying the same or more amount  
of attention to grocery ads than three to six months ago.

Among those who are currently paying the same or more amount  
of attention to grocery ads than three to six months ago.

Over 60% of consumers viewing OOH grocery 
ads would like to see more OOH ads featuring 
grocery sales or promotions – especially 
younger audiences.
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Source: OAAA, The Harris Poll.
Methodology: conducted online within the US by The Harris Poll from May 31 – June 3, 2022
among 1,000 US adults ages 18+, weighted to reflect the US population across age, gender,
race/ethnicity, region, income, household size, and employment.

70% of consumers report inflation is 
impacting affordability of groceries3 months 6 months
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