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Cannabis OOH Ads Drive 
Consumer Notice and Action
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Source: OAAA, The Harris Poll.
Methodology: conducted online within the US by The Harris Poll from May 31 – June 3, 2022 
among 1,000 US adults ages 18+, weighted to reflect the US population across age, gender, 
race/ethnicity, region, income, household size, and employment.

Cannabis OOH Ads Engage Almost 60% of Viewers
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Vacation activities most 
likely to generate interest 
for recreational cannabis 
use (among adults 21+)  

#1 – Rest & Relaxation   |  51% 
(70% Millennials, 63% Gen Z)

#2 – Live music  |  45%
(67% Millennials, 66% Gen Z)

#3 – Bar/Restaurant  |  40%
(62% Millennials, 59% Gen Z)

#4 – Tourist attractions  |  39%
(60% Millennials, 55% Gen Z)

#5 – Hiking/Camping/Outdoor  |  38%
(60% Millennials, 53% Gen Z)

#6 – Museums/Art Exhibits  |  37%
(57% Millennials, 63% Gen Z)Among 
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