OOH Ads for Sports Betting

Generate Awareness and Action
o

Recently Noticed OOH Ads Growth of Sports Betting Ad Spend in OOH:
for Sports Betting / Gambling
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Sports Betting OOH Ads
Engage Over 60% of Viewers

Shared advertiserinfo
by word-of-mouth 51%

Visited advertiser’s
website

Made purchase online Ly U7 —» 46% Millennials

Made in-store purchase

Followed advertiser on
social media

Used QR Code, tap tech,
or SMS text to engage

Took ad photo to
share on social

‘ ‘ . Source: OAAA, The Harris Poll, Kantar.
.J The Harrls POII Methodology: conducted online within the US by The Harris Poll from May 31 - June 3, 2022

o ) i i among 1,000 US adults ages 18+, weighted to reflect the US population across age, gender,
Harris Insights & Analytics LLC, A Stagwell Company race/ethnicity, region, income, household size, and employment.




