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OOH BOOSTS APP INSTALLS & PAID CONVERSIONS
APP ENGAGEMENT

OOH boosts considerations for apps and 
has a significant impact on lower funnel conversions: 

installs, free trials and paid upgrades.

Source: Kochava, March 2020 |  Lift confidence level: over 95%

OBJECTIVE 
Increase installs and paid upgrades 
for a lifestyle app across New York, 
San Francisco and Los Angeles. 

SOLUTION 
Reach target audience with 
prominent downtown displays 
combined with creative featuring 
a celebrity influencer.
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